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Note From

The Editor
S

equels are proof that the orginal was a hit. We
are, therefore, back with Jindal Saathi 2.0.

Last year, Jindal Stainless had embarked upon a
journey to fight against counterfeit in the stainless
steel pipe and tube industry. We gathered immense
support and far-reaching results during the first
phase of this nation-wide co-branding campaign.
Now, with ‘Jindal Saathi 2.0’, the Company has
gone farther and wider. This program marries
the quality assurance of Jindal Stainless with
the segment expertise of India’s pipe and tube
manufacturers. It ensures uncompromising quality
standards in the stainless pipes and tube segment.
And what’s better is that it is by India, and for
India.
This edition features our cherished customer
and MoU partner under Jindal Saathi campaign,
Director, PS Raj Steels Pvt. Ltd., Mr Deepak Gupta
from Hisar (Haryana, India). A leading name in the
north Indian stainless steel pipe & tube market,
Mr Gupta shares his journey and insights on the
current market scenario in an exclusive interview
with Stainless Post.
Talking of the global sector outlook, the
International Stainless Steel Forum (ISSF) observed
a significant fall of more than 9% in melt shop
output during the first 6 months of 2020, as

compared to CPLY. The impact of the COVID-19
pandemic was most visible in Europe, USA,
and Asia (excluding China) during the JanJune period in terms of muted stainless steel
production. As far as domestic consumption is
concerned, stainless steel demand is gradually
gaining pre-COVID levels across major sectors
like ABC and ART, notwithstanding the
pandemic-induced cautious buying attitude
among consumers.
To ensure that victims of domestic violence
are not locked-in with perpetrators during
the current pandemic, Jindal Stainless kickstarted a helpline to offer legal assistance and
consultancy to victims. The company revamped
its website to present an all-new world of
stainless steel in a never-seen-before avatar.
We invite you to visit these virtual corridors
of Jindal Stainless and unravel some stainless
insights for yourself.

Sonal Singh
Head - Corporate Communications
corporatecommunications@jindalstainless.com
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The growing landscape of
stainless steel industry
At Jindal Stainless, as pioneers of the
Indian Stainless Steel industry, we not
only believe but also exemplify the
triple bottom line philosophy of doing
business, that is, ensuring harmony
among our social, environmental and
economic performances. Sustainability
lies at the core of this framework,
and thus, serves as our focal point in
decision-making. With over 5o years of
footprint on the global stainless steel
industry, it is our focus on sustainable
development that has helped us fare
through the cyclicity of our business and
the ever-changing global dynamics. We
have transcended the conventionality
biases and consistently upgraded our
methods and learning capabilities
to stay relevant. Our vision is to
improve lives through trustworthy and
innovative stainless solutions that serve
the growing needs of the generations
to come. With the society at the helm
of a revolution aimed at making every
aspect of life sustainable yet aesthetic,
we believe that stainless steel perfectly
fits the bill.

Mr Abhyuday Jindal
Managing Director, Jindal Stainless

Indian stainless steel market
Stainless steel consumption is generally linked to the
GDP growth rate in India.
Today, India is the second largest producer and
consumer of stainless steel in the world with total melt
shop production of 3.9 MMT, second only to China.
As the pioneer and industry leader, Jindal Stainless
has played key role in developing thisecosystem of
stainless steel consumption in the country across all
levels, along with key stakeholders. It is, therefore, a
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remarkablemilestone that consumption of stainless
steel in India touched a new peak of 2.5 kgs per capita
in 2019, registering and increase of ~150% in a period
of 8 years. The per capita consumption was a mere 1.2
kgs in 2010. This feathas also taken India to the league
of top 15 countries in the world in terms of per capita
consumption of stainless steel.
From being a net importer in 1980, the Indian stainless
steel industry has evolved over past few decades across
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all critical benchmarks, from R&D to production and
consumption patterns. Moreover, Indian stainless
steel products,both long and flat, are exported to
markets like US and EU now. The Indian stainless
steel market is one of the fastest growing markets
in the world with a CAGR of 8-9%. The long-term
vision of the industry is to enhance domestic stainless
steel consumption to ~5kg/person in next 7-8
years. This look achievable as stainless steel finds
an indispensible place across a myriad of sectors,
including railways& metro, nuclear, public utilities
and infrastructure, transportation, process industry
and kitchenware. The current capacity in India is
adequate to meet thisexisting, and growing, quantum
of demand meeting requisite quality standards.
Indian stainless steel manufacturers are equipped to
produce a wide range of grades under 200, 300 and
400, and duplex series which are adequate to meet
the domestic consumer demand. As of today, there’s
no grade or specification, like width or thickness, for
which India has to depend on imports. Moreover, most
of these grades are part of the stainless steel quality
control order and are made as per Bureau of Indian
Standards (BIS)specifications.
The major stainless steel consuming segments in
India includeAutomotive, Railway & Transport (ART)
& Architecture, Building & Construction (ABC),and
process industries. Due to its high strength-to-weight
ratio and resistance to impact and temperature
shocks, stainless steel the most efficient alternative
in the ART segment. While developed nations deploy
19% stainless steel in automobiles, developing
countries like India consume it to the tune of ~5%.
This number is set to grow with the Bharat Stage
VI norm which is now in effect since April 2020, as
its implementation mandates use of stainless steel
exhausts. The Indian Railways, which plans to convert
55,000 mild steel train coaches to the significantly
safer LHB technology, is adopting stainless steel
coaches. In the ABC segment, due to its longevity,
hygiene and non-corrosiveness, the consumption of
stainless steel is growing at healthy pace in public
health, as well as seismic and coastal zones.Its
maintenance-free long life and inherently hygienic
characteristics are now making stainless steel an ideal
choice for process industries in India.

The Indian government is nowlaying emphasis on
life-cycle costing for creating long-lasting and sturdy
infrastructure over the next 4-5 years. There are
8majorIndian cities where metro construction is in
progress, apart from 17 other cities where projects are
under various phases of planning. In addition to this,
Indian Railways’ decision to redevelop and modernize
400 railway stations is ongoing in a phased manner.
As per government records, around 50 new airports
are planned to come up in the next 10 years.Moreover,
the Airports Authority of India (AAI) is also planning to
dedicateportions of 50,000 acres of urban airport land
under its territory for building multiplexes, shopping
centers, and convention centers. Such projects are
expected to generate demand for stainless steel in the
future.

Jindal Stainless’ Legacy
Over the last five decades, we have practiced and
inspired excellence to lead the Indian stainless steel
industry. The current pandemic may have slowed the
overall pace of our plans, like just it has with almost
everyoneelse, but it surely hasn’t halted them altogether.
At Jindal Stainless, in the wake of newly emerging
business environment, we have quickly adapted to
the new normal and are prepared for the next phase
of growth. We have scaled up our annual installed
melt shop capacity to 1.9 MMT. Our Jajpur facility in
Odisha, India can be easily scaled upto 3.2 MMT without
significant effortor investment,given the vast availability
of land and supporting utilities.

Cold rolled coils getting ready for
dispatch at Hisar plant
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Over the years, we have substantially expanded
our product portfolio to modern and future-ready
applications across nuclear, railways, automobiles and
defence segments. Our products range from stainless
steel slabs and blooms, and hot and cold rolled coils,
to plates, coin blanks, and precision strips. We arethe
world’s largest producer of stainless steel strips for razor
blades and India’s largest producer of coin blanks. Every
year, 18 billion razor blades across the world are made
using our stainless steel precision strips. Our coin blanks
are used not just for Indian currency, but also by leading
mints around the world.
Jindal Stainless’ strong network serves customers
through 9 domestic and 13 international offices. Our
five service centres across India cater to our domestic
customers, while a strategically located service centre
in Spain serves global customers. Our manufacturing
facility in Indonesia is tactically located to serve the
South Asian markets.We have a full-fledged R&D unit
at our plant in Hisar in the state of Haryana which has
pioneered breakthrough applications of stainless steel
in the defence sector, paper & pulp industry, and various
general applications.
As the manufacturing industry ushers in the digital
revolution of Industry 4.0, Jindal Stainless has firmed
up its digital infrastructure. We were India’s first
manufacturing company to migrate to SAP HANA cloud
computing and now to BW4HANA,leading the digital

transformation wave in the industry.We have also
migrated to all digitized sales and customer-oriented
processes along with an e-commerce module. Not only
has this ensured transparency but also strengthened
resolve towards customer centricity.Our skilled work
force is the backbone the organisation, and has been the
driving force behind our success.
It has been our constant endeavour to foster the
developmentof the stainless steel ecosystem in India.
Our manufacturing facilities ensure sound employment
opportunities for the Indian masses that multiply when
it comes to downstream industries. We have already
been successful in creating a stainless steel downstream
cluster around Hisar plant where ~1000 MSMEs (Micro,
Small and Medium Enterprises) are employing lakhs
of people. Segments like pipe & tube, hinges and
accessories, re-rolling, general fabrication, and stainless
steel distribution today have an annual capacity of
1,75,000 MT, owing to the presence of Jindal Stainless
in Hisar.We are working along with the government for
a downstream stainless steel park in Kalinganagar. The
park will be a natural extension to our Jajpur facility
in Odisha, wherein our finished goods will serve as the
material for the downstream industries.
Our newest venture tobridge the skill gap is an
awareness creation and skill enhancement initiative,
christened as the Stainless Academy, reaching out to our
multi-pronged audience of consumers, fabricators as

Aerial view of Jajpur plant
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Aerial View of Hisar plant

well as budding engineers and architects.For spreading
awareness about the health, hygiene, cost, ecological
and other benefits of stainless steel among diverse
audience, we have created 4 stainless steel showcase
vans that travel the length and breadth of the country,
highlighting the benefits of the metal. These vans are
used for creating awareness amongst end-consumers
as well as for live demos and trainings for fabricators.
As of now, nearly 10,000 fabricators have been trained

by the Company.On the academic front, we have
collaboratedwith premier Indian institutes like the Indian
Institutes of Technology (IITs) to introduce an elective
courses on stainless steel. The curriculum focuses on
detailed study of stainless steel and includes practical
exposure at one of our manufacturing facilities.
As a developing economy, India not only requires sound
business establishments, but businesses that aid social
development as well. We stress on the importance
of going ‘beyond business’ and work to uplift the
communities at the bottom of the pyramid.With a 50year legacy of sustainable development and caring for
people, we strive to create a bright and stainless future
for all.

An engineer monitoring the product at
Coin Blanking Division in Hisar plant
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Jindal Stainless is one of the two stainless
steel suppliers in the world selected tosupply
1,100 tons of stainless steel to the prestigious
InternationalThermonuclear Experimental
Reactor (ITER) Cryostat Project in France.

CSR initiatives in child education

CSR Highlights :
A philosophy of inclusive growth for all communities by enabling social and environmental
development with socially responsible investments.
Activities like skill development, women empowerment, health & rural development projects are
ongoing at both Hisar and Jajpur.
Promotion of micro enterprises & SHGs: Agarbatti making, tailoring centre, poultry farming, etc.
around the manufacturing facilities.
Weekly health camps in peripheral villages, digital equalizer program to aid computer literacy
among children, use of theatre and muppet shows to fight gender bias against the girl child,
provision of free clean drinking water in government schools, special educational classes for deaf
and mute children are among the other social initiatives being undertaken by Jindal Stainless.

SPOTLIGHT
ON:featured in Stainless
This
article was
Steel World India & Middle East
magazine in the month of Oct-Nov’20.
This has been reproduced for Stainless
Post.

The growing landscape of Indian stainless
steel industry

INDIA & MIDDLE EAST

At Jindal Stainless, as pioneers of the Indian Stainless
Steel industry, we not only believe but also exemplify
the triple bottom line philosophy of doing business
that is, ensuring harmony among our social, environmental and economic performances. Sustainability
lies at the core of this framework, and thus, serves as
our focal point in decision-making, writes Abhyuday
Jindal, Managing Director, Jindal Stainless.

The insiders guide for the CRA industry in India, Iran, Bahrain, Egypt, Kuwait, Oman, Azerbaijan, Jordan, Kazakhstan, Qatar, Saudi Arabia, Bangladesh, Sri Lanka, UAE

Highlights
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GAIL LOOKS AT PETROCHEMICALS, RENEWABLES FOR
GROWTH
GAIL India Ltd. is eyeing expansion in petrochemicals,
specialty chemicals, and renewables to supplement
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HPCL TO INVEST RS 600BN IN THE NEXT FIVE YEARS
Hindustan Petroleum Corporation Ltd (HPCL) will invest
over Rs 600bn for developing
infrastructure during the next
ve years, Chairman Mukesh K

invest Rs 120bn in capital expenditure. The rener said it has
not revised its Capex downward
despite the COVID-19 impact on
the company. Of the Rs 120bn,

A Stainless

WORLD

SpaceX’s
Starship SN8
gears up for
test flight

S

paceX’s latest Starship prototype has been
stacked in preparation for an ambitious test
flight that will take the vehicle far higher than any
of its predecessors have gone. SN8 sports body
flaps to increase stability in flight with stainless

steel as an essential raw material for the job. The
vehicle is likely to perform a second static fire
before lifting off, SpaceX founder and CEO Elon
Musk said via Twitter last month.

(Source: Space.com)
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Stainless steel to bring Marvel’s
‘Wakanda’ to life

S

tainless steel will soon be
instrumental in the construction
of the futuristic ‘Akon City’ in western
Senegal, Africa which draws inspiration
from ‘Wakanda’, the fictional country
appearing in American comic books
published by Marvel Comics. The
Akon City will be built in two phases

(Source: CCE Online News)

9

STAINLESS POST | JINDAL STAINLESS - OCTOBER 2020

and will feature hotels, a tech hub,
recording studios and a dedicated
area for Senegal’s film industry called
Senewood. The city will also have its
own hospital, police station, a school,
a landfill for the city’s waste and a
photovoltaic solar power plant to
supply the whole area.

Global News

Brief

Global stainless
steel production
down 9.4% in H1
2020: ISSF

W

orld stainless steel melt shop
production fell by 9.4% y-o-y
to 23.673 million mt in the first half
of 2020, International Stainless Steel
Forum eported. Output was down in
all regions monitored by the ISSF, with
China showing the smallest decline, off
2.7% from H1 2019 at 13.961 million
mt. Production in Asia outside of

(Source: Eurometal)
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China, on the other hand, fell 24% to
2.966 million mt. Global melt shop
production in the second quarter of
this year was, however, up from Q1
levels at 11.968 million mt. That was
due to a rebound in Chinese output,
where Q2 production rose to 7.881
million mt from 6.08 million mt in Q1.

Nickel hits
11-month high on
expectations of
robust demand

N

ickel prices soared to 11-month
highs in October 2020 as
expectations of robust demand from
stainless steel mills spurred fresh
purchases, while industrial metals
overall were supported by a lower
dollar and healthy growth in top
consumer China.
Benchmark nickel on the London Metal

(Source: Reuters)
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Exchange was up 0.2% at $15,685 a
tonne at 1601 GMT from an earlier
$15,815, the highest since November
last year. Global demand for nickel
is expected at 2.52 million tonnes in
2021 from 2.32 million tonnes this
year, the International Nickel Study
Group (INSG) said last week.

Our Partner,

Our Pride
Meet our trusted customer from north
India- Director, PS Raj Steels Pvt. Ltd.,
Hisar, Mr Deepak Gupta and witness
his success story. Starting as a small
town hard working boy, Mr Gupta
tells us about his journey that led
him to become a leading name in the
stainless steel pipe & tube industry in
north India. Join us as he reminisces
his story of determination, discipline,
and going the distance in this exclusive
interview with Stainless Post.

Mr Deepak Gupta
Director, PS Raj Steels Pvt. Ltd., Hisar

How did you start
this business? Tell us
about your early days.

Eventually, the business took shape of PS
Raj Steels Pvt. Ltd. (PSSR Group), a leading
manufacturer of stainless steel pipes and tubes
and proficient trader of stainless steel coils,
sheets, and plates in north India. We are three
brothers managing the business with my father
leading us as the Chairman of the group.

I

come from a middle-class family in Hisar,
Haryana. My father, Mr Raj Kumar Gupta,
used to run a small utensil business. As a
youngster, I was taught to never settle for
things until I have given my best to achieve
what I aspire. My father always led by example
and continuously strived towards better
business prospects. Having witnessed such
dedication, I was motivated to prove my mettle
in academics. I went on to earn a degree in Law
(LLB) and Science (M.Sc.). While studyingin
1996, I joined him in his property and steel
trading business. During this time, I learnt the
basics of steel and stainless steel business.

What are some
noteworthy moments
of your entrepreneurial
journey?
My father started this Company in 1996. By 2001,
we were trading in high volumes of carbon steel.
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Initially, we used to take up hot rolled raw
material fromreputed steel manufacturers like
Tata Steel, Lloyd, and OrientSteel in order to
manufacture cold rolled steel. At this point of
time, we were unaware of stainless steel. The
metal had started creating a buzz in the market
as a promising raw material ready to take up
major steel applications across sectors. We were
intrigued to gauge the potential of stainless
steel.So, in 2004, when we purchased our own
land and started our first-ever cold rolling unit,
we decided to commence a business in stainless
steel.
We began with no prior experience of the
stainless steel business but now we are one
of the major stainless steel pipe and tube
manufacturers in north India. During 2007,
we started with a meagre annual production
of nearly 300 tonnes of stainless steel pipes &
tubes. As of today, we are running 30 pipe mills
and are producing nearly 18,000-20,000 tonnes

Cold rolling unit at PS Raj Steels Pvt. Ltd.

of stainless steel pipes and tubes, with an annual
turnover ranging between INR 300-400 crores.

In your entire gamut of suppliers, what sets Jindal
Stainless apart?
Hailing from Hisar, we share a very special bond
with Jindal Stainless since the starting of our
stainless steel business in 2007. Initially, we
procured material indirectly from Company’s
service centre Jindal Stainless Steelway Limited
(JSSL). Later, in 2014, when the Companydecided
to directly deal with its customers, we happened
to be the first customer of the JSL. Jointly,

we have organised several fabricator training
workshops with Jindal Stainless in order to upskill
the ground root fabricators and welders across
north India. Jindal Stainless has always played the
role of a guardian to us. They have guided us and
supported us all these years. We hope make this
association even stronger in the coming years.
Mr Deepak Gupta with his father (centre) Mr Raj Kumar Gupta
and his brother (right) Mr Gaurav Gupta

OCTOber 2020
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An aerial view of the production unit at PSSR

What is your take on the existing counterfeit in the
Indian stainless steel pipe & tube market? What are
your hopes from the second wave of Company’s P&T
campaign, ‘Jindal Saathi’?
The domestic stainless steel pipe & tube market
has been reeling with the ongoing counterfeit
trade. Several small producers are selling and
trading their products under Jindal Stainless’
brand name, while compromising the quality
standards set by the Company. ‘Jindal Saathi’
scheme is meant to check this imbalance and
set the domestic industry in order. However,
while Jindal Stainless’ material is of high
quality, not all producers can stand upto the
standards set by the Company. This is why,
as a producer and an old customer of Jindal
Stainless, I believe that in order to successfully
drive the ‘Jindal Saathi’ campaign, the Company
must ensure awarding MoUs to trusted
customers who can live up to the Company’s
quality standards.
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Mr Deepak Gupta with his brother
Mr Vishal Gupta (left)

Ready for dispatch stainless steel coils at the facility

What is your message to all the young entrepreneurs
out there?
My only message to the future leaders is that
success and failure are not accidents or matters
of chance. They are an outcome of our choices.
A series of positive choices result in success &
a series of negative choices result in failure. I
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believe that we make decisions based on what
we want and when. In order to be clear about
this, we need to go through two kinds of pain
in life; discipline and regret. So make the better
choice and never stop doing that.

Jindal Stainless

Newsflash

Managing Director, Jindal Stainless, Mr Abhyuday Jindal (centre) addressing
the mediapersons virtually on the launch of Jindal Saathi 2.0 program along
with Directors Mr Vijay Sharma (left) & Mr Tarun Khulbe

Jindal Stainless launches phase 2 of pipe
& tube co-branding initiative

B

uoyed by the success of its first ever
co-branding initiative- Jindal Saathi, launched
in July 2019, Jindal Stainless announced the
launch of the second phase of the campaign, Jindal
Saathi 2.0, on October 15, 2020 in a virtual press
conference. Managing Director, Mr Abhyuday Jindal
along with Directors of the Company,
Mr Tarun Khulbe and Mr Vijay Sharma, interacted
with the media during the meet. Like last year, the
campaign addresses the issue of counterfeiting in
the stainless steel P&T market. The Company aims
to increase its market share to 60% in the P&T
segment by the end of FY2021-22. According to
industry estimates, the current market size of the
P&T segment is approximately `7,000crore, and is
growing at a rate of 10-12% annually.
Phase-1 of the campaign increased Company’s
market share in the pipe & tube segment from

~44% to ~50%. This year,the Company has
expanded the scope of the program to over 270
cities and towns. The Company is also reaching
out to local fabricators to sensitize them about
counterfeit supplies in the market.

Jindal Stainless announced the launch of Jindal Saathi 2.0
via virtual press conference
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Jindal Stainless unveils its revamped look with a
brand new website

Jindal Stainless launches its revamped website

T

he Company launched its redesigned
corporate website, www.jindalstainless.
com, on October 20, 2020. The website now
features a more contemporary design and
an enhanced user-friendly interface. The
redesigned website integrates the businessenabler platform www.makestainless.com to
facilitate online enquiries and connect end
users with fabricators, service providers, and
business associates.

The new website offers clean uncluttered
design, improved functionality and enhanced
navigation for visitors. Another distinguishing
feature of this site is that it’s not just
informative, but also educative. Under its ‘A
World of Stainless’ section, the site unravels
the process of making stainless steel, its
manifold applications, global examples, and
steps taken by the organisation to spread
awareness about stainless steel in India.
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JSF and The Women of Elements launch helpline
to aid domestic violence victims

JSF joins hands with The Women of Elements Trust
to launch a helpline for domestic violence victims

J

indal Stainless Foundation (JSF), CSR arm of
Jindal Stainless, and The Women of Elements
Trust together launched project ‘Stainless
Aashiyana’ to help women and children who
are victims of domestic violence in the country.
Chairperson, JSF, Ms Deepikaa Jindal and CSR
Head, Jindal Stainless, Brig Rajiv Williams launched
the helpline along with the The Women of Elements
Trust during a virtual event.
Under this project, a free helpline number –
9310283304 has been set up to offer counsel and

suggest legal recourse to callers. Awareness
sessions on domestic violence will also be
organised in Delhi and Haryana and pro-bono
legal support will be provided to people from
low income group.This effort aims to provide
women and children a safe space to reach
out and share their incidents with counsellors
who can empower them. The helpline will
not only provide legal counsel to victims, but
also explain various avenues and recourses
available to them for individual cases.
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CHRO, Jindal Stainless participates
in 2nd HR Summit by CII

C

Mr Jain participated in the 2nd HR
Summit organised by CII

hief Human Resource Officer,
Jindal Stainless, Mr S K Jain
participated in a panel discussion at
the 2nd Smart HR Summit hosted by
Confederation of Indian Industry (CII) on
October 9, 2020 on a virtual platform.
Mr Jain spoke about the importance of
digital transformation in the current
scenario and shared instances from his
experience. Other participants included
AVP, Global HR Technology, Tata
Communications,Mr Rahul Dhatariya
and Director, Marketing, Netcomm Labs
Pvt. Ltd., Ms SonaliChowdhry. Director,
FORE School of Management,
Dr Jitendra K Das moderated the
session.

Resident Director, JSL
participates in the national
e-conference by ICC

R

esident Director, JSL, Mr S SUpadhyay
participated in the national e-conference
on Atmanirbhar Bharat organised by Indian
Chamber of Commerce (ICC) on October
15, 2020. He addressed the session on
‘Promoting Downstream Industries in
Petrochemicals and Metals Challenges &
Way Forward.’ Mr Upadhyay also serves as
Member, Core & Advisory Committee, Steel
& Mines Committee and ESH Committee, ICC
Odisha State Council.
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Mr Upadhyay addressing
the audeince at the session

What do you
think of my
presentation?

I saw all 26
slides, couldn't
figure out what
is it that you
want?

I just want that I'm
not held accountable
for any of that...

Ah, then it's
perfect.
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Marketing and
Customer Outreach
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Jindal Saathi Seal 2.0
Wall paintings with a nationwide coverage of over 5.8 lakh sq ft.
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Hoardings present in over 70 cities

~1600 auto rickshaw
brandings in major cities
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~3100 pole kiosks to be
commissioned across
the country

A digital campaign on Google and Facebook with a reach
of over ~3 million and 2000+ leads for fabricators.
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Jindal Arc to widen its product
portfolio on Flipkart
JSL Lifestyle, Jindal Stainless’ lifestyle arm, is planning
to expand the categories of products on the e-commerce
platform Flipkart. JSL Lifestyle’s stylish and trendy serveware
and cookware have gained success among Indian consumers.
With increasing demand, the Company will now be adding
new categories like barware, serveware, and storage to its
product portfolio on Flipkart.

Padmashvet collection
launched on Tata Cliq
Arttd’inox, JSL Lifestyle’s premier brand, has
taken its new collection to the e-commerce
platform Tata Cliq. Seeking inspiration
from the ever enduring elements of nature,
Arttd’inox infused some attributes of a lotus,
and came up with a range called ‘Padmashvet’.
The collection offers a wide range of products
from pooja thalis and canisters to trays and
platters.
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Aesthetic Padmashvet collection by Arttd’inox

Did You

?

Know

STAINLESS STEEL
GRADE 409
The ferritic stainless steel grade that offers good mechanical
properties and high-temperature corrosion resistance.

Chemical Properties
• Chemical Composition
(% by mass)
C: 0.08
Cr: 10.5-11.5
Mn: 1
Ni: 0.5

Mechanical Properties

Applications

• Have excellent resistance
to exhaust gas and
atmospheric corrosion.
• Ductility of the welded
products can be improved
by annealing post-welding
at temperatures of 760 to
815°C.
• Annealing is carried out at
temperatures ranging from
790 to 900°C, followed
by air-cooling. Thermal
treatment does not harden
this grade.

• Automotive exhaust tubing

Vehicular exhaust in stainless steel

• Catalytic converter systems
• Mufflers

Muffler

Catalytic converter
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Social Buzz
Click on the pictures to know more
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Social Buzz
Click on the pictures to know more
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QUIZ &
CONTEST

This beautifully crafted stainless steel statue marks the intersection
of United Kingdom’s longest national trail. Situated at a serene spot
popular as a walking destination, can you guess the name and location
of this sculpture?
Send us your answers at
corporatecommunications@jindalstainless.com
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Answer to Last Month’s

Quiz

In the last edition, we asked the following question,
This 16-meter wide stainless steel sculpture is
currently the largest bird representation in Europe.
Can you guess its name and location?

Answer
The FTC Eagle of Hungary is currently the largest
bird representation in Europe. Crafted out of 3000
stainless steel plates, thisartistic piece has earned
appreciation among several art and design blogs.
It was constructed over a period of 7 months and 8
engineers perfected the static plans, till finally the
bird with a wingspan of 16 meters was erected. This
is the first stainless steel sculpture created by artist
GáborMiklósSzőke.Read more about the sculpture
at
http://www.forza27.com/ftc-eaglesculpture/
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Winners
Despite the COVID-19 pandemic, we
got an overwhelming response for our
quiz. Congratulations to the two lucky
winnersMr Sharad Jindal (SNB Enterprises
Private Limited, Sonepat) and
Mr Shray Sharma (Jindal Stainless,
Gurugram)
Winners will receive a complimentary
voucher from us shortly.

Save the

Date

International
Ferroalloys 2020 Virtual
Conference
November 9-11, 2020

International Ferroalloys 2020 Virtual Conference
A cornerstone in the global ferroalloys club calendar, this event will allow
participants access to the global ferroalloys network and allow them to watch live
and on-demand sessions. The participants will join online roundtables moderated by
experts to answer all their market queries.
Date

: November 9-11, 2020

Venue

: Online

Website : https://events.fastmarkets.com/event/c8c0df72-2d31-4058-9e8dee14f9b108ff/summary
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Save the

Date

Metal-expo’2020, the 26th
international Industrial
Exhibition
November 10-13, 2020

Metal-Expo’2020, the 26th International Industrial
Exhibition
Metal-Expo as a globally recognized forum provides a perfect opportunity to
discuss the most pressing problems of the steel industry, metalworking, equipment
supplies etc. This year the expo will offer a sneak peek into modern equipment and
innovative solutions to steel company leaders and industry professionals from all
over the world interested in supplies of high-quality steel products.
Date

: November 10-13, 2020

Venue

: Moscow, Russia

Website : https://www.metal-expo.ru/en
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HERE FOR

you

Are you facing any concerns related to corrosion, selection
of material/right grade of stainless steel, maintenance and
fabrication difﬁculties, or sourcing of material? We can
provide support and revert with details required.
Our training van is also available to visit your factory to
provide onsite training to your ofﬁcers and technicians.
Contact us at marketing@jindalstainless.com and our technical
and commercial experts will get in touch with you.
For any suggestions on this newsletter, reach out to
corporatecommunications@jindalstainless.com

Jindal Stainless Corporate Management Services Private Limited,
Jindal Centre, 12, Bhikaiji Cama Place, New Delhi - 110066.
Tel: 011-41462000, E-Mail: marketing@jindalstainless.com,
Website: www.jindalstainless.com
Find us on:
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